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PRACTICE

REACH YOUR TARGET EVERY TIME

ACH AND EVERY ISSUE of Policy & Practice puts you in touch with
thousands of top-ranking human service decision-makers.
Advertising in Policy and Practice can secure your share of the
multibillion-dollar human services market. Position new products,
motivate prospects to take action, drive traffic to your web site and build your
brand— Policy & Practice delivers your message directly to your audience.

Policy & Practice features comprehensive coverage of the latest legislation,
cutting-edge technology, and proven best practices in human service administra-
tion and delivery. Our contributors are leaders in the field and provide

in-depth coverage of topics such as child welfare, TANF, SNAP, Medicaid and child
support. Our readers consistently rank Policy & Practice as the single most impor-
tant source of health and human services news, up-to-date policy

decisions, and industry-specific technological innovations. Policy & Practice is the
publication of choice for executives who influence purchasing decisions for
agency operations.

Our readers represent a valuable niche:

Our subscribers include state and local health and human service agency program
directors, managers and administrators, non-profit and for profit executives and
managers, college and university leaders, human service students, and more.
Published six times a year, Policy & Practice delivers up-to-date news, research,
and commentary on current human service issues and future trends.




ADVERTISING RATES AND SIZES

BLACK & WHITE COVERS (4-COLOR ONLY)

Ad Size 1x 6x (full year) Ad Size 1x 6x (full year)
Fullpage  $2,100 $1,800 Cover2 23,750 $3,250
1/2 page $700 $540 Cover 3 $4,000 $3,500
1/4 page $550 $450 Cover 4 $4,500 $4,050

Rates listed are per issue.
For color ads (any size): Add $500 to black and white rate.

SPECIAL FREQUENCY INCENTIVES
As the only association of the nation’s top government human service professionals, APHSA can help

you spend your advertising dollars more efficiently through a recognized and respected brand and
direct access to a targeted audience. You can pay for one ad and get multiple advertising opportunities
in our printed, online and electronic publications, providing both (electronic and printed) media
outreach that blankets every segment of the health and public human service world.

P Policy and Practice , our bimonthly industry magazine (state and local agency CEOs, chief
technology officers, program administrators, chief information officers and many other stakeholders
in the human service field)

P APHSA Daily Electronic News Clipping Service (same as above, plus public information officers)
For information on advertising rates for this daily e-news clipping service, go to www.aphsa.org and
click on “APHSA’s News Clipping Service.”

Here is how it works:

@ |f you take out a full-page ad in Policy and Practice, you will get a banner ad for two weeks in our
APHSA Electronic Daily News Clipping Service.

@ |f you take out a cover ad—inside front cover (C2), inside back cover (C3) or back cover (C4) in Policy
and Practice, you will get a banner ad for one month in our APHSA Electronic Daily News Clipping
Service.


http://www.aphsa.org

ADVERTISEMENT DIMENSIONS FOR POLICY & PRACTICE
WITHOUT BLEEDS

Ad Size Width Depth

Inches Inches
Full Page 71/4 93/4
1/2 Page 7 45/8
1/4 Page 37/16 45/8

WITH BLEEDS

Full Page 81/2 11

Trim Size 81/4 107/8

MECHANICAL REQUIREMENTS

Policy & Practice accepts most formats, but prefers TIFF or EPS image formats. All
files should be CMYK, 600 dpi or higher. Ad materials can be delivered via e-mail and
in PDF format, or in furnished film. Film should be right reading, 150 emulsion up film
with proof. Proofs with color breaks will ensure final film is accurate. Negatives will be
returned to advertiser only if requested. Advertisers are billed at cost for alterations or
additional mechanical preparation, including typesetting, camera work, art and design,
and borders. Additional specifications include:

e Printed offset

e Blackand one PMS color inside (PMS color will vary with each issue)

e 133-line screen maximum
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CONTACT: Amy Plotnick, APHSA, 1133 Nineteenth Street, NW, Suite 400, Washington, DC 20036—
T: (202) 682-0100 x223; F: (202) 204-0071; amy.plotnick@aphsa.org




